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Press release service
   
Press releases are a vital part of your company’s marketing. The internet has completely 
changed the way that companies and organizations reach the media and it is now simple  
and cost effective to reach your audience via the web. 
 
In ‘the old days’, before the internet, press releases were mailed to the media.  
 
This means that: 

• Nobody saw the actual press release except a handful of reporters and editors.
• You had to have significant news before you were allowed to write a press release.
• A release had to include quotes from third parties, such as customers, analysts and 

experts.
• The only way your consumers would learn about the press release’s content was if 

the media wrote a story about it.
• The only way to measure the effectiveness of press releases was through expensive 

clipping services.
 
Today: 

• Your press releases will be published on several sites on the internet and will  
immediately be seen by media professionals all over the world.

• The release will be mailed to the thousands of media professionals who have  
registered to receive news about your industry or specialty.  

• Your press release will be submitted to services such as Google News and Yahoo 
news.  It is important to note that the press release is also likely to be picked up by 
blogs throughout the world. 

• In addition to the press release being online, photographs and PDFs can also be 
uploaded, giving the media all the information they need to feature your product or 
service.
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 • Your press release will include clickable links to drive qualified prospects to your 
website. 

• Your press releases will not be hindered by the media departments of major  
publications. With the internet, you can reach your viewers right where they work, 
research and shop; on the web.

• You can monitor the effectiveness of your press release. This provides valuable  
marketing information. 

Your primary audience is no longer just a handful of journalists. Your audience is composed 
of millions of people with internet connections and access to search engines, RSS readers 
and social bookmarking services. 
 
Statistics

We will provide you with valuable information about the effectiveness of your press  
release. We use a two-tier system:

1. We will provide you with information about the number of times your press release has 
been viewed by media professionals on the upload site. This figure will not include the 
number of journalists who have had your press release emailed to them. However, we will 
include geographical information about the countries viewers are from. This report will 
also include search term information from Google and Yahoo news. 
 
2. We will also monitor the way in which readers of the release react to your website. We 
will report the number of hits to the site, the geographical locations of those viewers (city, 
state and country). We can let you know which sites and blogs are  sending traffic to your 
site. If required, we can monitor viewer behavior and report on the most popular pages 
and so on If viewers are browsing from a company with its own servers, we can even tell 
you which company or organization has been looking at your website! 
 
This information is invaluable for future marketing. 
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Your press release

As part of our service to you, we will write your press release, making sure that it is fully 
optimized for web searches. We will also create images to accompany the release. 
 
We will need the following information from you: 
 
1. The subject of your press release. What are you announcing? 
 
2. A brief overview of your company. As your brand managers, we know your company but you 
know it better than anyone! 
 
3. The contact details you would like on the release. Please make sure that you provide a 
phone number which will be manned during business hours, your toll-free and fax numbers, 
your mailing address and the email address you wish to use for the release. Remember that 
this email address will be online so, to avoid spam,  we recommend setting up a special email 
address specifically for this purpose. 
 
4. Quotes. Your press release should include quotes from you or from other personnel within 
your company. 
 
5. Details of anything you would specifically like us to monitor.  
 
If you are writing the press release yourself, please see the following guidelines: 
 
Editors will quickly trash press releases that make outlandish promotional promises - “the 
best ever,” “everyone wins,” “one-of-a-kind,” etc. Instead, press release writers must think 
like a reporter. Media releases must follow journalistic style in order to be given any kind of 
consideration. 

The headline: In about ten words, or less, you need to grab the attention of the editor. The 
headline should summarize the information in the press release, but in a way that is exciting 
and dynamic; think of it as a billboard along a highway - you have just a few words to make 
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your release stand out among the many others editors receive on any given day.  

Opening paragraph: Sometimes called a summary lead, your first paragraph is critical. This 
paragraph must explain who, what, when, where, why, and how. This paragraph must  
summarize the press release, with the following paragraphs providing the detail. 

The opening paragraph must also contain the hook: the one thing that gets your audience 
interested in reading more - but remember that the hook has to be relevant to your audience 
as well as to the news media.  

The body: Using a strategy called the inverted pyramid, the body of the press release should 
be written with the most important information and quotes first. This inverted pyramid  
technique is used so that if editors need to cut the story to fit space constraints, they can 
cut from the end without losing critical information. 

The closing paragraph: Repeat the critical contact information, including the name of the 
person, his or her phone number and/or email address. 
 
More info 
 
There is a very important difference between press releases of the pre-internet age and 
TSDG’s media releases. In the past, press releases were - if you were lucky - printed in a 
newspaper or magazine. This can still happen today. 
 
However, unlike a newspaper or publication, which is thrown away after a period of time, 
your press release stays on the internet indefinitely. This means that, even a year or more 
after your press release was published online, viewers and potential customers will still find 
your information. 
 
A June 2006 study by Outsell, reported in TrendAlert: 2006 User Update – Information  
Managers Challenged To Supply Time-Saving Solutions, More Efficient Search found that  
corporate and government sectors have increasingly turned to press releases for information,
surpassing trade publications.  
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The report cited developments such as Google News Alerts and RSS as contributing factors 
to the rise in popularity of press releases in business research. 
 
These days,  press releases circumvent the media and appear in real time on millions of 
desktops. Bloggers almost instantly comment on product announcements, and  
communications professionals treat these “new journalists” with respect.  
 
Of course, magazines and newspapers are still important, but in the news cycle, the value 
of the media has shifted to adding context to the news and identifying trends. Marketers 
now understand what the news cycle means to their communications efforts and are  
harnessing the power for their organizations’ benefit. 
 
According to a July 2006 PEW Internet Study, 12 million U.S. adults run a blog. Ninety-five 
percent of those bloggers actively seek out online news. That translates into 11.4 million
influencers looking for your news on any given day.


